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~INTRODUCTION IS

Awareness

Welcome to Propaganda Solutions!

This guide is designed to help you plan
comprehensive Meta aags campaigns
across Facebook, Instagram, and
Messenger. By understanding the strategic
importance of each stage in the funnel—
Awareness, Consideration, and Conversion
—you can effectively reach and engage
your target audience, driving meaningful
results.

Each stage of your funnel has a unigue role
in guiding your audience from initial
awareness to final conversion. In this
guide, we'll cover not only how to plan
these stages but also how to tailor your
content to maximize engagement at every
level,




Before diving into planning, you need to
set up your environment. Start with 2
Meta Business Suite account. This will be
your command center for managing and
analyzing all your campaigns across
Facebook, Instagram, and Messenger.
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Next, ensure you have a clear
understanding of your customer journey.
Mapping out the different stages of your
funnel is critical. This journey might
include the first interaction with your
brand, the nurturing phase where you
build trust, and the final conversion when
your audience decides to purchase or take
another desired action.
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- LEAD GENERATION FUNNEL

Example: Generation Leads for an e-
commerce shoe retailer
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This visual layout will help you see
cverlaps, gaps, and opportunities in your
funnel, making adjustments easier before
going live, Having this planned out also
helps when you need to explain your
strategy to stakeholders or team members,
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Awareness

At this stage, the goal is to introduce your brand to a new audience, Your content should be

designed to capture attention and create brand recognition. Think r.;ﬁfr:'-wacr.r"ﬁ :."':"_':ut"::.-‘ eye-catching
images, and mh:]rmaL ve videos that highlight your brand's unique value. This stage is all about
reaching the largest possible relevant audience

Consideration

Here, you're nurturing interest. The aim is to engage your audience further with

content that educ ;;alt:z- and builds trust. This could be blog posts, customer
stories, or interactive content like polls and quizzes, At this stage, you're
positioning your brand as a solution to their needs, Content should l.‘m
informative and persuasive, helping potential customers move clo

making a decision.

Conversion
Finally, the conversion stage is where you encourage
your audience to take action. Use ads ='.h-3I promaote
special offers, discounts, and strong calls-to-action, This
15 the time to showcase testimonials, reviews, and cther
[erst lasive content that drives sales or desired actions,
Here, your content should eliminate any remaining
objections and make the path to purchase
compelling.
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“PLANNING YOUR META ADS IS

When planning your Meta ads, consider how each piece of
content fits into the funnel stages we just discussed. It's
essential to align your ad objectives, targeting, and
messaging with each stage of the customer journey,

Awareness Stage:

You'll want to use top-of-the-funnel (TOFU) content to attract a broad audience,
Facebook and Instagram are ideal platforms for this, where you can use engaging
images, videos, and carouse| ads to build brand awareness, Your focus should be
an metrics like reach and impressiens, aiming to intreduce your brand to as many
relevant peaple as possible.
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Consideration Stage
Target warm traffic with midd|e-of-the-funnel (MQFU} content, This could be a
series of Instagram Stories, Messenger ads, or carousel r_u,,-s 5 that provide more in-
depth information about your offerings. The goal here is to roster engagement and
drive traffic to your website orlanding pages. Metrics like clicks, engagement rates,
and video views become more critical at this stage.

L]
Conversion Stage:
L]

Focus on hot traffic. Use bottom-of-the-funnel (BOFU) content to drive conversions.
Facebook and Instagram Shopping ads are highly effective here, as are Messenger
ads that offer personalized interactions. Strong calls-to-action, limited-time offers,
and testimaonials are key elements at this stage. Your primary metrics will be
conversion rates Hr'fd return on ad spend (RDAS),




~ADDING TRAFFIC ELEMENTS TO YOURFUNNEL ~ 5

Let’s dive into adding specific traffic elements to each
stage of your funnel. It's important to understand that
each stage requires a different type of content and a
different strategy to move prospects closer to conversion.

Awareness

Start by incorporating TOFU content on Facebook and Instagram. Utilize engaging
posts, videos, and carousel ads that introduce your brand to new audiences.
Consider running ads that feature your brand story or highlight unigue product
features. Remember, the goal is to create a lasting first impression. At this stage,
you might also want to experiment with different formats, such as video ads, to see

what resonates most with your audience

Consideration

For the consideration stage, use MOFU content such as blog posts, customer
stories, and interactive :Gnlﬁn‘ Instagram Stories and Messenger are great
platforms for this type of engagement. For instance, you could run a series of
E;L-"mr':*—"; that showcase customer testimonials or behind-the-scenes looks at your
brand. Messenger ads can offer direct communication, helping to answer questions
and build relationships. Ensure your content is tailored to address common
objections and provide value that encourages users to learn more about your

brand.

Finally, in the conversion stage, target hot traffic with BOFU content. Use Facebook
and Instagram Sho
r]lL'I'kHl-._.‘:h Messe EF‘I,B( racls Can }i(_" p{jrr|(_|l_|§u:”| a-ﬁ,, U”':' ".-‘_} L_i""ll‘-,n’ V|[‘-I_‘ 'Jﬁr.;w”u IELL!

ping ads to promote special offers, discounts, or product

offers or reminders to ave shown interest in your products but haven’t

vet converted, Make sure your ads II‘I"luf‘{: strong calls-to-action that prompt

immediate responses. You might also consider using retargeting strategies to re-
ngage users who have interacted with yeur content but haven’t completed a

purchase.




Now that you've planned your Meta ads across the funnel
stages, it's time to finalize and share your plan. This step
ensures that your strategy is aligned, cohesive, and ready
for execution.

Review your funnel in Google Drawings, making sure that
each stage is well-represented and that your content
aligns with the goals of each stage. Once satisfied, you can
download your plan as an image to print or share it with
your team by clicking 'File,' then 'Download as,’ and
choosing 'PNG image.

Alternatively, share your funnel plan directly within
Google Drawings by clicking "File, then 'Share, and
selecting your sharing options. This ensures everyone
involved has access to the same strategic overview,
facilitating better collaboration and executicn. Consider
holding a meeting or workshop to walk through the plan
with your team, ensuring everyone understands their
roles and the objectives for each stage of the campaign.
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Planning and executing a camprehenswﬁ"h?etamjg
campaign can be complex, but you de odoit
alone. If you need assistance or prefer to have experts
handle it, Propaganda Solutions is here to help. We
specialize in creating tailored digital marketing str
that drive results across all Meta ptatfermﬁ:

Contact us today to schedule a consuli ltation an
the first step towards enhancing your online |
Let’s grow your business together!

Cantat;t Infurma*t’rﬁm




